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Video is an incredibly effective way to get your message out. However, it takes time 
and preparation to make a quality video. The Anania Media team has prepared a basic 
guide to video prep and production to help make your next video project go smoothly.

 

Preparing Your Clients Organization for Filming
When it comes time to shoot your video or to help a client with one of their videos, the most important 
element for a smooth and efficient shoot is preparing the subjects, locations and scheduling. Videos take a 
significant amount of time and effort to execute so having everyone prepared will help improve efficiency 
and quality of the end product. 

You should inform employees who will be on site of the proper dress code that will need to be followed. 
This includes those who will be filmed directly on camera, as well as any employees who might be filmed 
in the background during a shot. 

If there are safety regulations that the company is required to follow, all staff need to be prepared to follow 
them to the letter as the workplace will be on film. You don’t want to get a great shot and then have to cut 
it because of a safety infraction in the background.

 ▶ Notify staff, even those not in the video, of filming several days prior. For larger organizations, notify 
the departments that are involved at a minimum.

 ▶ Remind staff company-wide to wear any needed personal protection/safety equipment.

 ▶ Ensure any areas that will be filmed are clean. If the shoot is going to be ‘run and gun,’ ensure any 
other highly visible areas clean and presentable.



When you’re preparing the set, you need to find a space that can be used for several hours and that is big 
enough to comfortably fit equipment, the filming team and the interview subject(s). Plan to be using the 
space for one to two hours of set-up and the same for equipment breakdown, with at least an hour per 
interview subject for filming. The spaced used for filming should be an area where bright lights won’t 
interrupt other work going on and where it is quiet enough that background noise won’t easily get picked 
up by the mics.

 ▶ For most video projects, scouting should be used to help plan the product. This includes finding an 
interview location, equipment staging location and discussing locations for possible B-roll footage. 

Preparing Subjects for Filming
To prepare subjects for an interview style video, they should be given the list of questions/topics at least 
a week in advance. They shouldn’t memorize these though, but rather use it as a guide to think about 
answers so they are ready to speak clearly and smoothly while being filmed. You should also let them know 
that their answers are going to need to include the question rephrased. For example, if the interviewer 
asks “Why do you like working here?” They will need to start their response with “I like working here 
because…".

Even with this preparation, interview subjects should be ready to commit to about an hour of filming at 
minimum. During the interview, staying relaxed and maintaining eye contact with the interviewer is key 
for a successful shoot.

 ▶ When candid answers are not needed, consider writing scripts and using a TelePrompter.

 ▶ Prepare individuals to go through each question several times.

 ▶ Let subjects know to expect bright lights and  a room full of video equipment (which may be different 
with their experience being interviewed on the news).

Our Dress Code Recommendations
The camera lens sees colors and patterns differently than the human eye. Below are a few tips for picking 
out your on camera clothing.

 ▶ Dress will depend on your business and your video. Business casual is sufficient for many companies 
but wear formal if more appropriate.

 ▶ Clothing featuring the organizations logo when appropriate. Avoid wearing logos or other 
organizations on clothing (Nike, Patagonia, Under Armor, etc..).

 ▶ Avoid busy patterns and bright colors. Solid colors are preferable with the exception of outfits with 
too much white or black. 



DIY Video Production Tips

When Should You Hire A Professional vs DIY?
A DIY video may be the best option if you don’t have a budget for the video, or if your video is simple and 
urgently needed. If you have the staff and/or gear in-house to do a video project, then you may be well-
prepared to do a DIY video even if it is a more complex project. 

If you don’t have the proper staff or gear a complex video project can be difficult to execute well in-house. 
With a video marketing budget, it can often make sense to hire a professional - especially if the video will be 
used in a full marketing or PR campaign. Video professionals have the necessary equipment for shooting, 
editing and disseminating the video as well as a tried and polished process to help the video shoots go 
smoothly.   

Our production process: 

Preproduction
Kickoff meeting, scripting, storyboarding, 
preinterviews, scouting and drafting 
preproduction documents.  

Production
Gathering interviews, B-roll and any 
additional video/audio on location 
or in studio.

Post Production 
Color correction, color grading, audio 
mixing, creative direction and 
final formatting.



Preparing The Story
A quality video needs direction and narrative. Before you ever pick up a camera it is essential to understand 
what the main message of the video is and how it will connect with your desired audience. What is needed 
to be seen and heard to convey your call to action? How can that message be one for them to remember 
and share? These are the questions you need to consider for an effective video. To answer those questions 
you need to think in terms of visual storytelling. Unlike written stories or photographs, video is alive and 
requires you to develop your hook with visual and audio elements. A strong hook draws your audience 
in and keeps them in their seats and then the story has to have a profound ending to hammer home the 
message you are trying to tell. An effective video should leave someone with an idea and be “wowed” by its 
delivery. Useful tips to help those visual stories: 

 ▶ Create a storyboard for any videos using a script. This will help you visualize what shots will be most 
impactful. 

 ▶ Pre-interview subjects or stakeholders involved in the video. Brainstorm with colleagues after doing 
your initial research to get their input and ideas.

 ▶ Research compelling videos similar to your message or organization. 

Common types of videos for companies/organizations include:

 ▶ Recruitment

 ▶ Event promotion and coverage

 ▶ Product/service highlights

 ▶ Commercials

 ▶ Anniversary

 ▶ Testimonials

 ▶ FAQs

 ▶ Corporate

 ▶ Fundraising

Examples from our portfolio

Bowdoin Staff RecruitmentSpurwink 60th Anniversary

Startup Maine Promotion & Coverage Conroy-Tully Walker TV Commercials

Trucking Across Maine Promo & Vlog Elevation Burger YouTube Commercials



What Kind Of Camera Should You Use?
For a quality video product, you need to be using the right equipment. 
There are many camera options available, including:

 ▶ Smart phone

 ▶ Action cam (GoPro)

 ▶ DSLR/mirrorless

 ▶ Cinema cameras

 ▶ Camcorder/ENG (consumer, prosumer, professional)

 ▶ Drone

Used DSLR cameras are a relatively affordable way to get quality video. If you’re doing a one-time project, 
or will be infrequently doing video projects, then you could also consider renting a camera rather than 
buying one. Among the brands and models of cameras we recommend:

 ▶ Panasonic GH5 (M4/3) & GH4 (M4/3)

 ▶ Canon EOS R, 6D Mark II, 80D (APS-C), 6D, 70D (APS-C)

 ▶ Sony A7R III, A7 III, A7 II, A7R II

 ▶ Nikon Z6, Z7, D750, D7500 (APS-C), D3500 (APS-C)

 ▶ DJI (Drone) Mavic Pro 2, Phantom 4, Mavic Pro, Mavic Air, Spark 

When comparing cameras look for a high frame rate, autofocus and 4K capabilities as well as a stabilized 
sensor. To go with your camera, you should also buy one or two nice prime lenses or one zoom lens. For 
lens, the best ones to start with are:

 ▶ Kit lens

 ▶ 16-35 mm

 ▶ 28-70 mm

 ▶ 35 mm

 ▶ 50 mm



Stabilization Equipment
A shaky shot is an easy way to ruin an otherwise excellent video. If you are simply holding a camera in 
your hands, be sure to use your body as a tripod and keep steady contact with the ground. For stabilizing 
equipment there are several options available:

 ▶ Tripod - many sizes available with different head attachments including cell phone

 ▶ Gimbal and mechanical stabilizer

 ▶ Slider

 ▶ Drone

 ▶ Car mount

Capturing Great Audio
Audio quality can make or break a video. The microphone needs of video shoots vary based on the situation 
of the shoot. It is always best to have a quiet spot to conduct the video shoot, but no matter where you are 
shooting using the right microphone can help ensure the audio you are getting is good quality. The types 
of microphones include:

 ▶ Built-in

 ▶ Lavalier (wired and wireless)

 ▶ Shotgun

 ▶ Handheld

Your best option for capturing audio is to purchase a lavalier or shotgun mic. If you’re using a shotgun 
mic, move it off of the camera and close to the subject for best results. If you have no other microphone 
available and are using the built-in mic, you need to make sure that the subject is close enough to the 
camera to capture usable audio. With all mic types, you can reduce echoes in the background by using 
moving blankets during the shoot. 



Tips For Quality Lighting
Natural sunlight should always be your primary source of light, unless professional lighting equipment is 
available. During a shoot, place subjects facing a large window to maximize the use of sunlight. However, 
don’t place them directly in front of the window as that can create a distracting silhouette effect. For 
additional light, you can use house lamps or overhead lights. If you need to purchase additional sources of 
light, consider tungsten, fluorescent and LED lights.

Composing Your Shots

Composing a striking image takes practice and a good eye. There are some techniques you can use to 
help create a good shot though. Follow the rule of thirds, keep your subject in the right or left third of 
the frame. The concept of leading lines can help you arrange a shot as well. Imagine lines leading from 
one point to a point of interest in the shot. When you’re arranging your subject, you also want to ensure 
that there is plenty of empty space behind them. For example don’t jam them up against a wall. You also 
need to consider the amount of headroom that you’re leaving in a shot; amateurs generally leave too much 
headroom above subjects.



Editing Your DIY Video

Once all of your video is captured, the material will need to be edited into the final project. Editing work 
includes defining the narrative flow, adding B-roll shots, adjusting audio levels, adding music/sound effects, 
color correction/grading and adding graphics/titles. As you edit, be sure to look for - and fix - things like 
out-of-focus shots, wonky transitions or any errors in title text/captions. There are several price points 
and technical levels available for editing software. Editing software options include:

 ▶ iMovie (free, novice)

 ▶ Windows Movie Maker (free, novice)

 ▶ Sony Vegas Studio (low fee, moderate)

 ▶ Pinnacle Studio (low fee, moderate)

 ▶ Adobe Premiere (subscription, advanced)

 ▶ Final Cut Pro X (low fee, advanced)

 ▶ Davinci Resolve (free, advanced)



Featured Video Production Clients 



Our Video Production Team 

Our Digital Marketing Team 

Peter Anania - Owner, Director
Peter is the owner of Anania Media and serves as the director on larger 
productions. Peter received his MBA from the University of Southern Maine 
and a BA from the University of New Hampshire. A native of Portland, he now 
lives in Yarmouth with his wife Alyson, daughters Vera and Isla and Black 
Labrador Salty.

Sarah Kaplan - Producer, Camera Operator
Sarah is Anania Media’s producer, camera operator and editor. Sarah received 
her B.A in Screen Studies from Clark University in Worcester Massachusetts. 
During her time in college, she interned close to home at Maine Media 
Workshops and O’Maine Studios. As well as across the pond, in Dublin, Ireland 
at Marmalade Films. Sarah currently resides in Westbrook and can be found 
spending her free time with her dog, Brody and catching up on some Netflix.

Tom McPherson - Lighting, Set Design and Camera Operator 
Tom works with the Anania Media team in a variety of roles including logistics, 
camera operation, lighting and set design. Tom brings decades of experience 
as a professional photographer, working with leading brands in Maine and 
beyond. A native of Presque Isle, Tom currently resides in Portland with his 
partner Sue and cats Lucile and Pinot Noir.

Video is only part of what our team does at Anania Media. Our in-house digital marketing team assists 
clients with website development, social media management/advertising, branding and graphic design, 
inbound marketing, online advertising and media buying. 

Dustyn Bailey 
Digital Marketing Manager 

Jamie Logan
Marketing Specialist 

Matthew McGillvray 
Multimedia Designer

Kyrie Tompkins
 Senior Website Developer



Questions? Contact a member of team. 
info@ananiamedia.com | ananiamedia.com

Follow us on social:

  


